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Chair & Joint-CEOs’ Report

On behalf of the board of Cobram Estate Olives,
it is our pleasure to provide you with our results for

Financial Year 2021.

Despite the many logistical challenges faced by our
business as a result of the COVID-19 pandemic, FY2021 has
been a successful year for our Company. Pleasingly, thanks
to the dedicated efforts of our team, we have been able to
execute our largest ever Australian olive harvest on time
and without disruption. This was despite the ever-present
threat of COVID-19 and the shortage of casual labour in
regional Australia. In doing so, the Company broke its own
Australian production record of 13.74 million litres in 2015
with a 2021 Australian crop yield of 16.05 million litres
despite harvesting 20% less mature trees than in 2015.

In order to put this result in context, CBO’s Australian
production in 2021 would have ranked us between the
10th and 15th largest country in the world by production,
depending on the season. The Company produced more
olive oil this season than the entire country of Israel, France
and the USA, and considerably more oil than traditional
Italian growing regions such as Tuscany and Umbria.

Sales of the Company’s packaged olive oil products
continue to show strong growth in Australia and the USA,
led by our flagship Cobram Estate® brand achieving sales
growth of 8.5% in value terms in FY2021. This growth was
achieved despite the smaller Australian olive oil harvest in
2020 and ensuing smaller quantities of oil available for sale
in FY2021. The lower oil stock was well managed by our
sales and operational teams, ensuring continuity of supply
and growth in sales with key customers.

The Company remains well positioned for future growth
that will be predominantly driven by our maturing Australian
groves delivering additional olive oil to support branded
sales growth, and our growing vertically integrated
Californian business. The Company’s four growth strategies,
as outlined on page 32, are aimed at positioning the
Company to capitalise on the growing demand for clean,
natural, healthy, functional foods, and leverage our
expertise in the growing and processing of olives and the
marketing of premium extra virgin olive oil. At the same
time, the strategies are anticipated to reduce our cost of
production through increased scale and mitigate risk by
expanding the Company’s customer base and reducing
geographic market and production risks beyond the
Australian market.

FY2021 key highlights

¢ Record Australian olive harvest: 16.05 million litres
of olive oil produced from our Australian groves
during the 2021 harvest (April-June 2021).

e Growth in global sales of Cobram Estate premium
extra virgin olive oils: 8.5%.

* Two-Year Rolling Average EBITDA! (Normalised)
for Australian olive oil division: $43.7 million.

* Two-Year Rolling Average EBITDA! (Normalised)
for Group: $33.0 million.

* Group Statutory EBITDA: $70.3 million.

e USA operations Statutory EBITDA: $0.53 million
(the first positive EBITDA contribution since starting
the USA business in 2014).

e Cash flow from operations?: $22.1 million

* Boort grove redevelopment: 331 hectares of olive
groves redeveloped at Boort, Victoria, with 118,000
new trees planted in Autumn 2021.

e Esparto South ranch development: 110 hectares of
new olive groves developed near Woodland, California,
with 53,000 new trees planted in Spring 2021.

Group financial results

Before presenting our results, we would like to explain
several key points relating to our financial results that
are unique to our business as a vertically integrated
olive oil company.

Biennial nature of olive oil production

Olive trees naturally bear fruit in biennial cycles, with a
higher yielding crop one year followed by a lower yielding
crop the next. This is a known and expected natural cycle
and is easily managed operationally and logistically by
our business.

1 Earnings before interest, tax, depreciation, and amortisation. This is a non-IFRS measure used by the Company and is relevant because it is consistent with
measures used internally by management and by some in the investment community to assess the operating performance of the business. The non-IFRS

measures have not been subject to audit or review.
2 Operating cashflow before deducting interest, tax and borrowing costs.



Under Australian accounting standards, the profit for each
year of harvest is adjusted by the difference between the
cost of production and the net realisable value of the oil
produced in that year. Hence the profit is recorded in the
year of production, rather than the year of sale. This causes
material but expected statutory profit variability in two-year
cycles depending on if we are in a higher or lower yielding
crop year. The application of the accounting standard

leads to an increased result in a higher yielding crop year
compared to a lower yielding crop year.

Given the biennial production nature of an olive tree, combined
with the accounting standards (reporting the profit from the
crop in the year of harvest), we believe that EBITDA should
be viewed over a two-year rolling average period — considering
both a “lower yielding crop year” such as FY2020 and
“higher yielding crop year” such as FY2021. We report this
as a “Two-Year Rolling Average EBITDA”, normalised for
non-recurring costs.

Consistency of the Company’s premium extra
virgin olive oil sales and cash flow

Whilst olive farming delivers ups and downs in annual olive
oil production, importantly, the volatility in reported profit is
not reflective of the consistency in the Company’s sales of
its premium olive oils to our customers. In fact, the Company’s
sales, the majority of which are premium, branded olive oils,
are relatively stable and predictable over the course of the
year. This is achieved by the Company apportioning its olive
oil to customers based on a two-year production cycle, to
ensure we maintain consistent and reliable supply. The larger
volume of olive oil produced in a higher yielding year is
typically used by the Company to supply customers over
14-16 months crossing over three separate financial years
(e.g. April 2021 to July 2022), whereas the smaller quantity

of olive oil produced in a lower yielding crop year is typically
only used to supply customers across a 8-10 month period
(e.g. July 2020 to April 2021 — less than a full financial year).
The ability to maintain steady supply even with a lower
yielding year helps to overcome some of the variability

and risk of agricultural production.

The outcome of this is that operating cash flow is strong
and consistent, and as a result, operating cash flow is a
key performance metric used by management.

The Company expects that production quantities from both
higher yielding crop years and lower yielding crop years to
continue to increase materially over time, as 39% of our
grove area is recently planted and therefore not fully mature.
Over the medium term we expect to continue increasing all
business performance metrics in line with increasing
production from our maturing groves, combined with
continued growth in our USA business and the growing
strength of our consumer brands.

Australian olive oil division performance —
should be assessed on two-year rolling average

The chart below highlights the business performance of
the Company’s core business, being the Australian olive oil
division, and illustrates the following:

1. The biennial nature of olive oil production (in purple,
showing annual olive oil production);

2. How the biennial nature of our olive oil production cycle
impacts our reported profit (in green); and

3. Importantly, the Two-Year Rolling Average EBITDA
(Normalised) (in gold) is increasing and in the opinion
of management is the most reliable way to assess
business performance.

Yield vs EBITDA vs Two-Year Average EBITDA (Normalised)® — Australian olive oil division
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Chair & Joint-CEOs’ Report

Continued

The method the Company uses for calculating the Two-Year Rolling Average EBITDA (Normalised) calculation from Statutory
EBITDA is summarised in the table below.

Two-Year Rolling Average EBITDA (Normalised) calculation from Statutory EBITDA for the Australian olive oil division for the
period FY2017-FY2021

Australian olive oil division Statutory EBITDA 44.2 12.0 42.6 (2.9) 75.1
Adjusting for water costs to long term average* (3.4) (1.9 9.8 14.8 (0.3)
Adjusting for ASX listing costs — - — — 0.8
Australian olive oil division EBITDA (Normalised)® 40.8 10.1 52.4 11.9 75.6
Two-Year Rolling Average EBITDA (Normalised)

for the Australian olive oil business - 25.5 31.3 32.2 43.7
Change - - +22.7% +2.9% +36.0%

Financial Results — FY2021

As highlighted above, in FY2021 the Company achieved a Two-Year Rolling Average EBITDA (Normalised)® of $43.7 million
for the Company’s Australian olive oil division (average of FY2020 and FY2021) (FY2020: $32.2 million). At a group level, the
Company reported a Two-Year Rolling Average EBITDA (Normalised)” of $33.0 million (FY2020: $19.1 million).

From a statutory viewpoint, the Company reported a FY2021 Statutory EBITDA of $70.3 million (FY2020: $19.7 million loss),
a Net Profit After Tax of $32.6 million (FY2020: $32.7 million loss), and cash generated from operations of $22.1 million
(FY2020: $13.0 million).

Group EBITDA (Statutory)

The group’s Statutory EBITDA result of $70.3 million was underpinned by the Australian olive oil division’s strong performance,
largely driven by the larger Australian crop of 16.05 million litres (FY2020: 6.2 million litres). It should be noted that 2021 is a
high yielding crop year and the statutory results for 2021 reflects this. Investors should therefore understand that the 2022
crop yield will be significantly lower than 2021, and the resulting Statutory EBITDA will be materially lower than 2021.

Looking forward to FY2022 and beyond, we expect the Two-Year Rolling Average EBITDA (Normalised) and operating
cashflow surplus to continue increasing over time for the Company’s Australian olive oil division as a result of investment in
new plantings and the maturing grove profile (subject to all the risks associated with business and farming). At the same time,
due to FY2022 being a lower yielding crop year on our Australian olive groves, our statutory EBITDA is expected to decrease
substantially in FY2022 before rebounding in FY2023, reflecting the smaller predicted Australian olive oil crop in 2022 and
the compulsory treatment of that crop under the accounting standard.

Group Cash Flow

The group’s reported cash generated from operations of $22.1 million (FY2020: $13.0 million), driven by improvement in USA
and Wellness divisions and reduced water costs. The strong operating cash flow is reflective of the Company managing its oil
supply over two (2) financial years (24-months), to meet its relatively consistent monthly customer demand. The Company
continued to invest in capital projects, investing $19.0 million during FY2021 (FY2020: $24.2 million), with investment largely
funded from operating cash flow.

Group Balance Sheet

The group balance sheet reflects a significant increase in current assets from $86.0 million in FY2020 to $135.8 million
in FY2021, predominantly due to the oil produced from the 2021 Australian harvest. Whilst group assets have increased,
debt levels remain relatively flat and gearing levels decreased from 42% to 37%.

4 From 2007 through to June 2021, the weighted average price paid for temporary water traded by the industry on the Southern Murray Darling Basin was
$177 per megalitre.

5 Adjusted for water costs to long-term average and one-off ASX listing costs.

6 Adjusted for water costs to long-term average and one-off ASX listing costs.

7 Adjusted for water costs to long-term average and one-off ASX listing costs.



Segment Results — FY2021

CBO operates in three key segments — Australia olive oil division, USA olive oil division, and Boundary Bend Wellness.
The FY2021 results by segment are detailed in the table below.

2021 2020 2021 2020 2021 2020 2021 2020 2021 2020
$°000 $'000 $'000 $'000 $'000 $'000 $'000 $'000 $'000 $’000

Revenue and
other Income

Total revenue from

external customers 99,192 108,560 38,886 29,941 1,872 2,151 — — 139,950 140,652
Intersegment
revenue 1,948 6,542 - - 277 395 (2,225) (6,937) — —
Total segment
revenue 101,140 115,102 38,886 29,941 2,149 2,546 (2,225) (6,937) 139,950 140,652
Other income 1,672 1,661 398 391 121 111 - - 2,191 2,163

Net change in fair
value of agricultural
produce 65,011 (11,050) - - - - - — 65,011 (11,050)

Total revenue
and other income 167,823 105,713 39,284 30,332 2,270 2,657 (2,225) (6,937) 207,152 131,765

EBITDA 75,116 (2,947) 526 (8,100) (5,305) (8,619) - — 70,337 (19,666)

Depreciation/
amortisation of

segment assets (14,102) (12,856) (1,967) (2,188) (135) (160) - — (16,204) (15,204)
Finance costs - - - - - —  (4,743) (5,360) (4,743) (5,360)
Profit /(loss) before

income tax 61,014 (15,803) (1,441) (10,288) (5,440) (8,779) (4,743) (5,360) 49,390 (40,229)

Key points on the segment results are summarised below:

e The Australian olive oil division reported an EBITDA of $75.1 million (FY2020 $2.9 million loss), driven by an increase in
the Australian olive oil crop yield (noting FY2021 is a higher yielding crop year), an increase in the farm gate value per litre
of olive oil produced, and a decrease in the cost of water.

e The USA olive oil business reports its first positive EBITDA contribution of $0.5 million (FY2020: $8.1 million loss), driven
by an increase in sales of packaged goods, with total sales (including bulk) increasing from $29.9 million to $38.9 million,
an increase in gross margin, and a reduction in costs.

* The Wellness division reported an improved result, from an EBITDA loss of $8.6 million in FY2020 to an EBITDA loss of
$5.3 million in FY2021. COVID-19 made for a difficult market for our core immunity products, resulting in a restructure
of sales channels to focus online in the USA and Australia, supported by continued investment in new product
development and R&D.

Dividend

The Board intends to pay a dividend of 3.3 cents per share in 2021. The dividend has not been formally declared.
The dividend payment is expected to be declared at the Company’s annual general meeting in October 2021 and
paid in November/December 2021. It is expected that the Company will offer a dividend reinvestment plan.

Cobram Estate Olives Limited 9
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Group sales performance

Overall sales by the Company were restricted by the smaller Australian olive oil crop in 2020 (the oil from which was sold
in FY2021), with total sales revenue of $140.0 million in FY2021 remaining on par with FY2020 ($140.7 million).

Bulk olive oil sales (>20L unit size) were particularly impacted by the lower availability of oil, and despite delivering a higher
price per litre, group bulk sales declined by $8.4 million versus the prior year.

Over the same period, sales of packaged consumer goods including Cobram Estate® and Red Island® branded products plus
private label products grew by 9% from $112.5 million in FY2020 to $123.2 million in FY2021. The growth in packaged goods
sales is highlighted in the chart below.

Cobram Estate Olives’ global olive oil sales for Cobram Estate® and Red Island® branded products plus Private Label
products — FY2009-FY2021
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Cobram Estate®, our flagship retail brand acquired for $2.1 million in December 2006, accounted for 66% of the Company’s
sales in FY2021. The growth in sales of the Cobram Estate® brand has been driven by many factors including the Company’s
strict quality focus, its local vertical integration model and story, its commitment to honesty and integrity, and its marketing
activities. In FY2021, the Cobram Estate® brand of premium extra virgin olive oil was sold in 17 countries and achieved global
sales of $76.4 million, up from $70.4 million in FY2020.

The growth in global sales of Cobram Estate® branded products since 2002 is reflected in the chart on the following page.
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Cobram Estate® branded sales (global) — FY2002-FY2021
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Olive oil sales — Australian division

As a result of the smaller olive oil crop in 2020 and the resulting smaller quantity of Australian olive oil available for sale in FY2021,
the Company achieved olive oil sales of $98.1 million for the Australian olive oil division in FY2021, a 7.3% decline in total olive
oil sales compared to FY2020. The decline in olive oil availability particularly affected private label, bulk, and Red Island® tins
sales in FY2021. Despite the overall decline in sales by the Australian division, the Company prioritised sales of Cobram Estate
branded products and achieved growth in sales of 2.3% for the Cobram Estate® brand in FY2021, with sales of $64.0 million.

®

In Australian supermarkets, the Company is a leading player in the olive oil category and the clear market leader in the sale of
Australian extra virgin olive oil. In FY2021 our brands Cobram Estate® and Red Island® accounted for 45% of total supermarket
sales of extra virgin olive oil in value terms as highlighted by the chart below (or 35% share of supermarket sales of all grades
of olive oil in value terms, including extra virgin olive oil and refined olive oil blends).®

Value share of Australian grocery sales of extra virgin olive oil by brand — FY2021 (source: IRl Scan data, Australia Grocery
Weighted, Total Supermarket, FY2021)

Carbonell 3% ‘ ‘ Other 3%

Woolworths Select 5%

Coles 4%

Monini 3% Cobram Estate 35%

Bertolli 4%

La Espanola 11%

Squeaky Gate 5%

Red Island 10%

Moro 17%

8 IRl Scan data, Australia Grocery Weighted, Total Supermarket, FY2021, accessed August 2021.
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Pleasingly, sales of Cobram Estate® products have achieved in-store sales growth whilst selling at a substantial and growing price
premium per litre to Mediterranean-sourced olive oils. Supermarket sales of Cobram Estate® in Australia, and the price paid per
litre for Cobram Estate® versus price paid per litre for Mediterranean olive oil (all grades), are highlighted by the chart below.

Supermarket sales of Cobram Estate® in Australia and price paid per litre for Cobram Estate® versus price paid per litre
for Mediterranean olive oil (all grades) — 12-months FY2018-FY2021 (source: IRl Scan data, Australia Grocery Weighted,

Total Supermarket, FY2018-FY2021)
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As highlighted in the graphic below, our Cobram Estate® portfolio includes a range of products to satisfy diverse consumer
needs. The Company’s Australian portfolio includes ‘Premium Essentials’ and ‘Infused’ oils which are widely distributed,
together with a growing selection of ‘Ultra-Premium’ and luxury ‘Limited Release’ products including First Harvest® available
largely for online purchase.

Cobram Estate® product portfolio — Australia

Limited Ultra
Release Premium

500mL 500mL

Premium
Essentials

375mL 750mL 3 Litre Spray

Infused
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The Red Island® brand was acquired by CBO in 2012 and is an integral component of our product portfolio. Red Island® is
positioned to attract a more price-conscious shopper to the Australian extra virgin olive oil category, complimenting the
Company’s premium Cobram Estate® branded offering. Red Island products® are made with extra virgin olive oil sourced from
the Company’s own groves supplemented by extra virgin olive oils sourced from growers across Australia including the previous
owner of the brand, Australian Agricultural Projects Limited. The current Red Island® product portfolio is detailed below.

Red Island® product portfolio — Australia

Everyday

250mL 500mL 1L 4 Litre Spray

High Heat
& BBQ

500mL 500mL

Sales of Red Island® were significantly impacted by the lower quantity of Australian extra virgin olive oil in FY2021, resulting in
reduction in trade activity and tin sales. Total sales of Red Island® in FY2021 reached $20.2 million, a decline of 15% from the
prior year. With greater availability of olive oil from the 2021 Australian olive harvest, the Company is anticipating a return to
growth for the Red Island brand in FY2022.

Red Island® branded sales — FY2015-FY2021
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Cobram Estate Olives Limited
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Olive oil sales — USA division

In FY2021, the Company achieved total USA sales of $38.9 million, representing growth of 30% over FY2020.° Sales of private
label olive oil accounted for 55% of USA olive oil sales by value in FY2021, followed by Cobram Estate® branded extra virgin
olive oils (34%) and bulk sales (11%).

In line with the Company’s strategy to focus on the sale of Cobram Estate® branded and private label packaged goods, combined
sales of these products grew by 81% in FY2021 to $32.6 million (FY2020: $18.0 million) as highlighted in the chart below.

Evolution of packaged olive oil sales by Cobram Estate Olives’ USA business — FY2016-FY2021
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The Company’s flagship Cobram Estate® brand has seen strong USA sales growth, particularly since the launch of the ‘Premium
Essentials’ range in 2019. In FY2021, Cobram Estate® sales totalled $12.4 million, compared to $7.9 million in FY2020.

Cobram Estate® was the #10 ranked olive oil brand in USA supermarkets (excluding private label) with an estimated 1.3%
market share of total olive oil sales by value for the 12-month period to July 11 2021. Significantly, Cobram Estate® was the
#2 brand of 100% California extra virgin olive oil (excluding private label) in USA supermarkets, and the fastest growing
mainstream brand in the olive oil category, with sales growth of 62.7% for the 12-months to July 11 2021.%°

In line with growth in sales, distribution of Cobram Estate® grew substantially between 2017 and July 2021. For the 12-months
to July 2021, Cobram Estate® products were sold in over 13,100 USA stores.!!

Whilst the Company remains committed to continued growth in USA sales, the Company’s short-term growth in the USA is
likely to be constrained due to oil availability. Longer-term, the Company’s growth ambitions will be supported by our own
maturing groves and future developments of new olive groves in the USA.

9 All Cobram Estate Olives USA sales have been converted from United States Dollars (USD) to Australian Dollars (AUD) using the average spot rate
in the month of sale.

10 SPINS Scan data, Total US Olive Qil, Total Dollar Sales, 52 Weeks Ending 11 July 2021.

11 SPINS Scan data, Total US Olive Qil, Total Dollar Sales, 52 Weeks Ending 11 July 2021.
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The Company’s Cobram Estate® USA range was launched with an ‘Ultra-Premium Select’ offering, and the portfolio has since
expanded to include a ‘Limited Release’ First Harvest® and a more affordable ‘Premium Essentials’ range. Current products

are included in the chart below.

Cobram Estate® product portfolio — USA

Limited
Release

Ultra
Premium

Premium
Essentials

Cobram Estate Olives Limited

Availability
Online direct to consumer.

Availability
Supermarkets in high end demographic areas,
delis, restaurants, online direct to consumer.

Availability
Widespread supermarket distribution, mainstream
grocers, restaurants, online direct to consumer.
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Wellness sales

Over the past four years, our Wellness division has focused on the development of a range of nutraceutical, functional food,
and cosmetic ingredients and consumer products for sale as ingredients and consumer goods. The primary focus of this
division has been on the extraction of antioxidants from the Company’s olive by-products and the creation of products which
originate from three different raw materials: olive leaf extracts and related products; functional oils and oil related products;
and olive fruit derivatives and related products.

First launched in April 2019, sales of the Company’s Wellgrove® olive leaf extract range initially spiked during the panic buying
relating to the COVID-19 pandemic, however since May 2020 there has been a slowdown in sales, particularly in Australia.
This has resulted in the refinement of the Wellgrove® product range and a realignment of the sales model to focus on digital
sales in the USA, and digital, practitioner, and independent pharmacy sales in Australia.

In FY2021 the Wellness division, encompassing sales of Wellgrove® together with sales of olive biomass and specialty
ingredients, generated global sales of $1.9 million as reflected in the chart below.

Wellness division global sales — FY2018-FY2021
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The current Wellgrove® USA product range includes:

e Super Immunity + Heart Health: high strength olive leaf extract capsules;
e Super Immunity + Heart Health: high strength olive leaf extract liquid;

e Keto Super Powder: extra virgin olive oil powder plus prebiotics; and

e Keto Super Antioxidant: extra virgin olive oil soft gel capsules.

Wellgrove® USA product range
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Marketing

The Company utilises a diverse range of marketing tools and activities to promote our brands and products to olive oil
consumers, particularly in Australia and the USA. Promoting the health benefits, usage, and versatility of extra virgin olive
oil are key objectives of our marketing initiatives.

Over time our communication strategy has evolved from a focus on consumer events and traditional media to an increasing
emphasis on digital communications, virtual masterclasses, and education programs for healthcare professionals.

In Australia, the Company’s most recent marketing activities focused on the release of the Cobram Estate® Harvest 2021 extra
virgin olive oils. The Harvest 2021 campaign extended from social media and digital activity and virtual olive oil masterclasses,
together with radio and outdoor advertisements as summarised by the image below.

Integrated marketing activities — Harvest 2021

Cobram Estate Olives Limited
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Virtual masterclasses

With COVID-19 pandemic-related restrictions in place in 2020 and 2021, the Company has hosted a series of one-hour virtual
olive oil masterclass sessions. The initiative was started by our health care professional team to run simulated tasting sessions
with groups of health care professionals in Australia and the USA and was later extended to consumers. This has now become
a key consumer marketing initiative and will be continued over the next 12 months.

Health Care Professional education program

Despite the impact of COVID-19 impacting attendance at health care professional events, our successful Cobram Estate®
health care professionals’ program continues to focus on fulfilling the awareness and education needs of health care
professionals in Australia and the USA relating to the different grades of olive oil and the associated health benefits.

18



Group Operations
Australian olive oil operations

The Company has amassed a number of strategic olive assets in Australia which it is continuing to develop. A summary of our

Australian operations and assets is included in the infographic below.
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Our 2021 Australian olive harvest was completed in late June and achieved a final olive oil yield of 16.05 million litres.

A summary of our Australian olive harvest results follows:

e The Company'’s Boundary Bend groves (including Wemen) produced 63,638 tonnes of olives and produced 11,655,522 litres
of oil. Currently only 85% of trees on the Boundary Bend and Wemen groves are mature and producing mature fruit yields.

e The Company’s Boort grove produced 24,707 tonnes of olives and produced 4,397,960 litres of oil. Currently only 31.8%
of trees on the Boort grove are mature and producing mature fruit yields.

* |ntotal, we harvested 88,345 tonnes of fruit and produced 16,053,481 litres of olive oil.

¢ Additionally, we processed 4,080 tonnes of fruit from external growers.

Whilst undertaking the harvest, the technical and maintenance teams have also successfully trialled a number of new
initiatives including a new GPS tracking system for the harvesters and a head sensor for the machines that keeps records
on all relevant picking parameters. Whilst there remains work to be done, we continue to invest in improvements in olive
harvesting speed and efficiency to reduce the cost of harvest and improve yields.

Cobram Estate Olives Limited
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Boort grove redevelopment

The Company has been investing in growing its future supply of oil through the expansion and redevelopment of its Australian
olive groves. As a result of this investment, the Company has inbuilt supply growth with our maturing olive orchards in Australia
expected to produce growing yields as the trees approach maturity (eight years and older) as highlighted by the chart below.

Current age profile of the Company’s olive trees alongside average oil yield per year of age
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In 2021, the Company completed the redevelopment of the Boort olive grove, with 331 hectares planted with 118,000 new
trees in Autumn 2021. Over the past six years the Company has replanted 2,114 hectares of the Boort grove with a total of
718,000 new trees, replacing non-performing olive varieties originally planted by the previous owner. As with many permanent
crops, there is a significant lead time between planting and the achievement of mature fruit yields. In the case of olive trees,
the growing cycle from planting to maturity involves three phases and takes approximately eight years. As a result of these
replanting’s, the Boort grove will reach mature yields in 2028 at which time it is primed to become our highest producing grove.

Future grove development and mature yields

Based on current plantings and planned future planting of 650 hectares at the Company’s Boort and Wemen groves, our area
of mature groves in Australia are expected to increase from 3,960 hectares to 6,964 hectares over the next 10 years as outlined in
the following chart. This growth in area of mature trees is expected to deliver increasing supply to support future sales growth in
Australia and export markets. We have also secured a location for future plantings having purchased the Woorlong Station property
near Gol Gol in New South Wales in 2017. Woorlong Station is a 5,423-hectare property with an estimated 3,000 hectares plantable
to olives. The Company has no immediate plans to develop Woorlong Station at this time and will review this as demand requires.
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Projected hectares of the Company’s mature olive trees in Australia
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Farming practices and precision horticulture

CBO is a proponent of intensive olive growing techniques involving large-scale olive farming operations, moderate density tree
plantings, mechanical harvesting, on-site milling, and the adoption of precision horticultural techniques including drip
irrigation. As Australia’s largest grower of olives and producer of premium quality extra virgin olive oil, we place great importance
on continuously improving our farming operations.

Key farm management initiatives adopted by CBO include the following:
e Adoption of medium planting densities that lead to a higher degree and more consistent levels of production.

¢ Ongoing evaluation of more than 20 different olive tree varieties to determine their levels of productivity, resistance and/or
susceptibility to several environmental factors and their ability to adapt to climatic changes.

* Adoption of a sophisticated and highly efficient pressurised low volume irrigation system to minimise inefficiencies in the
application of water.

e Designed irrigation systems based on comprehensive soil mapping to determine suitable areas for development and most
appropriate valve design and shift arrangements.

e Adopted state of the art irrigation scheduling and soil and tree monitoring systems to better evaluate the response of the
system to the amount of water applied through irrigation.

* Worked with environmental groups to monitor and improve the environmental performance of its properties. This includes
the installation and regular monitoring of several piezometers to prevent any type of deep leaching.

¢ Adhere to the principles of the Company’s water stewardship program which details best management practice relating to water
use, including minimising environmental impacts.

e Conducted detailed frost risk assessment and mitigation studies utilising highly sophisticated climatic sensors to better
understand the potential risks of cold temperatures at the Company’s groves.

e Operate 152 frost fans at the Company’s groves as part of the frost risk mitigation plan to better manage the potential impact
of extreme temperature conditions.

* Implemented detailed integrated pest and disease management practises to monitor and prevent any serious outbreak of
pests and diseases under ever changing climatic conditions.

We embrace precision horticulture techniques and uses a wide range of technology to support its grove operations. The Company’s
goal is to use technology to help optimise field-level management in areas including the following:

¢ Increasing yields by identifying and addressing under-performing areas both short and long-term;

e Matching farming practices more closely to crop needs (e.g. fertilizer inputs, irrigation schedules, etc.);
e Optimising use of irrigation water and minimising losses; and

¢ Reducing environmental risks and footprint of farming (e.g. limiting leaching of nitrogen).

The use of technology also provides management with a wealth of information to build up records, improve decision-making,
evaluate trials and management alternatives more cost effectively and foster greater traceability.
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USA olive oil operations

Our strategy to replicate our vertically integrated Australian olive oil business in the USA is well advanced and provides

a strong platform for future growth. We first produced olive oil in California in a third-party mill in 2014, and since then have
established an olive mill in Woodland and produced 1.1 million litres of olive oil in 2020, confirming our position as the third
largest producer in California with an estimated 14% of production. A summary of our USA operations is included below.

.
Clearlake

@ Harter Ave Facility

’ & Woodland head office & olive mill,

. olive oil storage, bottling & warehouse
(@) ... Roseville

Woodland
o Sacramento

DeBo Ranch, 132 acres

® Santa Rosa .
Elk Grove

Napa Valley @ Hungry Hollow Ranch, 350 acres

_ Stoktan O Esparto South Ranch, 271 acres
e San Francisco

©' Dunnigan Hills Ranch
Not yet planted — estimated 450 acres

® San Jose

A major highlight for 2021 saw the Company develop 110 hectares (271 acres) of new olive groves on the Esparto South ranch
near Woodland, California, with 53,000 new trees planted in Spring 2021. Developed using the same Oliv.iQ° principles adopted by
the Company in Australia, the grove contains a number of our key olive varieties including picual, coratina and arbequina.

New grove development in California
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Sustainability and environment

For the past 20 years, we have made environmental sustainability a core component of our farming operations, and have taken
measures to maximise quality and yields, whilst achieving the highest possible level of sustainability across our grove operations.

The Company intends to continue to innovate across its olive production systems, to drive continual improvement in operational
performance alongside the sustainability of our olive groves.

The Company is committed to operating its business in an environmentally sustainable way and has been working to achieve
zero-waste on our groves. By implementing the Company’s proprietary Oliv.iQ® integrated olive growing system, our olive
groves sequestrate more CO: per hectare than the global average, produce olive oil with a consumption of water 37% lower per
litre of olive oil produced than industry average, and produce olive oil with consumption of nitrogen and phosphorous fertilizers
considerably lower per litre of oil than the global averages.!? Our groves are estimated to offset the carbon emissions equivalent
to a small to medium size city (e.g. Bendigo, Victoria) each year.'?

Impact of olive groves on atmospheric CO2

Fruit production and soil preservation can contribute to mitigating the increase of atmospheric CO2 by acting as a carbon sink.
In the case of olives, whilst the ability to fix carbon varies from grove to grove, the International Olive Council estimates that
producing one litre of extra virgin olive oil captures an average of 10.65kg of CO2 from the atmosphere, with one hectare of the
average olive grove neutralising the carbon footprint of one person.?? This is in stark contrast to what occurs with the main
edible oil industries (palm, soyabean, rapeseed (canola), sunflower, peanut or blends of these oil commonly labelled as vegetable
oil), where the production of those refined edible oils, at a global level, has a negative net effect on atmospheric C0..1?

From a crop sustainability point of view, olive crops outperform other mainstream edible oil crops. Olive crops are:

¢ The only mainstream edible oil crop which acts as a carbon sink.

* The most efficient crop in terms of use of water, nitrogen, and phosphorus fertilisers.

* An evergreen perennial crop, providing a great level of biodiversity and very limited negative impact from land-systems change.

Comparison of carbon emissions and carbon sequestration for key edible oils
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CBO has taken several measures to enhance the carbon sequestration ability of our olive production systems. Our Oliv.iQ®
integrated olive oil production system allows us to achieve consistently high yields, optimal quality and low production costs
through sustainable practices and principles. Because of the adoption of these sustainable practices, it is estimated that our
groves sequestrate nearly 10 times more CO:z per hectare than the global average for olive groves.!?

12 International Olive Council, 2020; https://www.olioofficina.it/en/knowledge/agricolture/the-carbon-footprint-of-olive-oil.htm accessed June 2021; Schmidt,
J. H. Life cycle assessment of five vegetable oils, Journal of Cleaner Production 87, 2015; Munoz, I. et al. Comparative life cycle assessment of five different
vegetable oils, 2.0 LCA Consultants for high quality, decision support, 2016; Oliv.iQ® Sustainability Report, 2020.
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Continued

Key sustainability focus areas
Biodiversity
CBO is focused on minimising any biodiversity loss at the Company’s sites. Some examples of key actions and practices include:

* Mapping and fencing over 1,300 hectares of remnant native vegetation within our properties (11% of the total area owned)
to protect its biodiversity values.

¢ Undertaking detailed flora and fauna surveys of the properties to identify constraints and opportunities for improvement.

* The establishment of 40-metre buffer zones between the edge of native vegetation and irrigation areas, 25 metres of which
has been revegetated though direct seeding of native flora.

* Prevented regional saline water from re-entering the Murray River system by developing a wetland area in partnership with
the National Heritage Trust. This has now become a beneficial habitat for wildlife

Management of remnant native vegetation on the Company’s Australian olive groves is consistent with the principles of Victoria’s
Native Vegetation Management Framework, promoting the recovery of native flora and fauna habitats.

Freshwater use

Agronomists typically compare the water needs of any crop to the water needs of actively growing closely cut grass. Olive crops
have one of the lowest requirements, using 30% to 40% less water than grass.!® Other permanent crops such as most nut and
fruit trees will use between 10% and 30% more water than grass. Because of the adoption of more sustainable and efficient
agricultural and irrigation practices, and due to the significantly higher yields than the industry average, it is estimated that our
groves produce olive oil with a consumption of water 37% lower per tonne of oil than industry best practice.!®

Fertiliser use

Production of olive oil uses approximately 50% less nitrogen fertiliser per hectare than other edible oil crops such as palm or
rapeseed (not including soyabean or other legumes).!* The situation is even more evident with phosphorus, where olives only
require between 20% and 30% of the phosphorus used by other edible oil crops (not including soyabean or other legumes).'4
Because of the adoption of more sustainable and efficient agricultural practices, and due to the significantly higher yields
achieved, it is estimated that our groves produce olive oil using 61% less nitrogen and 83% less phosphorous per tonne of
oil than olive industry averages.

13 Oliv.iQ” Sustainability Report, 2020.
14 International Olive Council, 2020; Russo, C. et al. Comparison of European Olive Production Systems. Sustainability 2016; Oliv.iQ® Sustainability Report, 2020.
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Land management

CBO has a strong record of achievement in managing environmentally sensitive farming areas. The approach to planning and
managing agricultural operations is prescribed by our environmental policy. This policy requires and guides the achievement of
ecologically sustainable agricultural production.

Waste management

In recent years, due to the global intensification of food production, there has been great social and environmental pressure for
the efficient re-utilisation of agricultural industry by-products which have traditionally been discarded as waste. Utilisation of
by-products in farm animal nutrition, as organic fertilisers and/or as sources of valuable phytochemicals help to reduce the
environmental impact of the food industry. As highlighted in the infographic below, we have made the achievement of a waste
zero operation and the maximisation of the value of all operations one of its fundamental pillars, and the example of using previously
wasted leaves to produce our Wellgrove® olive leaf extracts and Stone and Grove® olive leaf teas reflect this initiative.
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Water

Olive trees have one of the lowest water requirements amongst other permanent crops such as most nut and fruit trees.

In addition, olive trees are sufficiently hardy so that, should the ideal volume of water in any given season not be available for
any reason, an olive tree is unlikely to die but will likely produce an olive crop with a lower yield during that season. During the
following season, provided sufficient water is available, that same olive tree may again produce olive fruit at an optimum level.

Irrigation of the Company’s Australian olive groves

The Company sources its water in Australia from multiple points of the Southern Murray Darling Basin — including the Goulburn
River, Murray River and Murrumbidgee river systems. Due to commercial factors and operational practicalities, the Company
currently does not own material volumes of entitlement water (permanent water) and since 2013 has sourced its water from
the allocation market (temporary water). Contrary to popular belief, entitlement water cannot be used to irrigate crops, only
allocation water that is derived from entitlement water can be used to irrigate. Procuring water in this way has allowed us to
maintain full flexibility, with our purchases occurring throughout the year from multiple counterparties and has provided
access to sufficient water in every irrigation season. As more investors and fund managers purchase entitlement water,
profitable water users (farmer irrigators) become an important part of the annual cash return on their investment.

From 2007 through to June 2021, the weighted average price paid for temporary water traded on the Southern Murray Darling
Basin was $177 per megalitre. The price paid for water in any given season fluctuates based on normal supply and demand
drivers such as storage levels, rainfall outlook, and temporary water allocation percentages against permanent water entitlements.
Due to the robust perennial nature of olive groves, together with the value-added returns the Company achieves through the
sale of premium consumer goods, we are better able to absorb price movements relative to many other irrigators in the region.

Over the period FY2014 to FY2021, CBO secured 100% of its water needs by procuring temporary water. Whilst seasonal
prices fluctuated over this period as the following chart indicates, our weighted average price paid was $233 per megalitre,
heavily influenced by extra-ordinary high prices in FY2020. During FY2021 the Company has paid an average price of
$168 per megalitre for water purchased.

Cobram Estate Olives annual temporary water purchases and average annual price
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The Company has an executive dedicated to the management of water, and maintains a regularly reviewed, strategic focus
on the most appropriate mechanism to procure its water requirements.

Irrigation of the Company’s Californian olive groves

Consecutive years of drought in California have led to state-wide water restrictions that impacted the availability of surface
water for farmers. Due to the choice of their locations, our groves have access to alternative sources of water, through bores
that allowed us to supply all the required irrigation throughout this current growing period. We are already investing in
additional infrastructure to increase our capacity and flexibility in the coming seasons.
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Safety and wellbeing

The health and safety of the people associated with our activities are integral to a successful business environment and for
the ongoing growth and development of the Company. Our workplace health and safety policy is based on a belief that the
wellbeing of staff and people affected by the Company’s work and must be considered during all work performed.

In the face of rapid change in circumstances due to the COVID-19 pandemic, we have been quick to act and implement
responses and plans to safeguard our people and ensure that we can safely continue our business operations. Our olive
harvest again coincided with an increase in COVID-19 infections in Victoria. Fortunately, having learnt from our 2020
experiences, in 2021 we did not have to go to the extremes that we went to last year during our 2020 olive harvest, such as
providing isolated accommodation and meals for all staff, but we maintained many of our other protocols, such as quarantine
and testing of staff prior to the start of harvest, daily temperature checking, social distancing, full disinfection, and sanitation
between shifts. As a result of all these measures, we completed the harvest safely and without any cases of COVID-19.

We are incredibly grateful for the commitment and flexibility exhibited by our staff, suppliers, and customers during these
difficult circumstances.

Looking forward

Global demand for high quality extra virgin olive oil, supported by provenance, health benefits and traceability, remain highly
desirable in our major markets and position the Company well for future success. Our sales outlook is positive, with increasing
consumer demand for high quality extra virgin olive oil together with higher stock availability from the 2021 Australian harvest
expected to deliver an increase in sales in FY2022.

From a financial perspective, we expect our Two-Year Rolling Average EBITDA (Normalised) for the Australian olive oil division
to continue increasing over time as a result of our investment in new plantings and the maturing grove profile, whilst Statutory
EBITDA is expected to fall materially due to FY2022 being a lower yielding crop year. Our strong cash flow from operations is
set to continue and is expected to increase in FY2022, and our investment in growth is expected to continue in both Australia
and the USA.

Operationally, following a year of rapid adaptation, our team remains focused on progressing our operational objectives and
focusing on our four pillars of future growth.

We would like to take this opportunity to recognise the commitments and the efforts of the Cobram Estate Olives team.

We thank and congratulate our team for their amazing work ethic and their incredible commitment shown throughout FY2021.
In addition, we thank both our shareholders and our loyal customers for their faith in the Company and our products. We look
forward to working with our team and connecting with shareholders and customers in the coming year.

Yours sincerely,

Rob McGavin Sam Beaton Leandro Ravetti
Non-Executive Chair Joint-CEO (Finance & Commercial) Joint-CEO (Technical & Production)
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Brand Portfolio

Cobram Estate®

CBO'’s flagship retail brand, Cobram Estate®, was purchased by the
Company in 2006. In FY2021, Cobram Estate® global sales reached
$76.4 million. The brand is well positioned as Australia’s #1 selling olive
oil in Australian supermarkets by value in FY2021, and the #10 selling
olive oil in the USA supermarkets (excluding Private Label) by value
(12-months to 11 July 2021).1® Cobram Estate® is also exported to a
further 16 countries including New Zealand, Japan, Singapore, Taiwan,
and Malaysia, and is amongst the world’s most awarded olive oil brands,
winning over 400 awards including Best in Class trophies and Gold
Medals at the New York International Extra Virgin Olive Oil Competition.

COBRAMESTATE

Red Island®

Red Island® is the second-highest selling brand of Australian extra
virgin olive oil (behind Cobram Estate®)!® with sales of $20.2 million in
FY2021. Purchased by CBO in 2012, the Red Island® brand has received
multiple awards for excellence in quality and taste and is distributed
throughout Australian supermarkets and exported to New Zealand,
Malaysia, Fiji, China, and Canada. Red Island® is positioned to attract
a more price-conscious shopper to the Australian extra virgin olive oil
category, complimenting the Company’s premium Cobram Estate®
branded offering.

Boundary Bend Estate®

Boundary Bend Estate® was the first brand of extra virgin olive oil
produced by CBO. Produced initially on an exclusive basis for the
Company’s early shareholders, Boundary Bend Estate® products
are sold in the Australian foodservice channel and exported to a
long-term customer in Thailand.

Tree of Life®

Tree of Life® extra virgin olive oil is a small offering sold in the
foodservice channel in Australia and in retail and gifting in China.

15 IRI Scan data, Australia Grocery Weighted, Total Supermarket, FY2021, accessed August 2021; SPINS Scan data, Total US Olive Qil, Total Dollar Sales,
52 Weeks Ending 11 July 2021.
16 IRI Scan data, Australia Grocery Weighted, Total Supermarket, FY2021, accessed August 2021.
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Wellgrove®

Wellgrove® is CBO’s health and wellness brand launched in 2019.
Wellgrove® focuses on the innovation and development of olive-based
health and wellness products using olive ingredients sourced from
CBO’s own groves. The Wellgrove® range of products is aimed to
improve people’s health and wellbeing delivering effective, natural,
and sustainable health and wellness solutions. Wellgrove® products
are currently sold in Australia and the USA.

Stone & Grove® S T D N E

What began as an initiative to reduce leaf waste on CBO’s groves, the

Stone & Grove® range of premium olive leaf teas are the result of several ‘Ej

years of trialling and experimenting to produce the perfect olive leaf GROVE.
cuppa. Launched in 2019, Stone and Grove® olive leaf teas are currently

sold online and in specialty channels in Australia, USA, and Malaysia. OLIVE LEAF TEA

Modern Olives®

Modern Olives® is a leading provider of technical services to the olive
industry. With accredited laboratories in Australia and the USA, Modern
Olives® offers a wide range of chemical tests, sensory analysis and
blending advice, and undertakes research projects relating to olive oil
and olive products. Modern Olives® holds I0C, AOCS, NATA, 1SO, and
TGA accreditation (Therapeutic Goods Association). Modern Olives®
also operates a specialist olive tree nursery in Australia, supplying
commercial growers as well as wholesaling olive trees to retail chain
stores and other nurseries.

Oliv.iQ®

Oliv.iQ® is CBO’s exclusive and proprietary integrated olive oil \
production system. Oliv.iQ® is the result of more than 20 years of

practical experience, research and innovation carried out under the O
supervision of renowned expert and CBO Joint-CEO, Leandro Ravetti. |v.

INTEGRATED PRODUCTION SY

Olive Wellness Institute®

The Olive Wellness Institute® is a science repository on the nutrition, = A\ Lea
health and wellness benefits of olives and olive products, which is all ()I ve W"I I Nness
subject to extensive peer review. The institute is guided by scientific INSTITUTE

experts that specialise in the nutrition, health and wellness benefits
related to olive products.
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Key Tangible Assets
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Australian olive groves

¢ Australian olive growing operations are located at Boundary Bend
(between Mildura and Swan Hill), Boort (near Bendigo), and Wemen
(between Mildura and Swan Hill) with a combined total of over
2.4 million olive trees planted on 6,584 hectares of Victorian
farmland. Cobram Estate Olives’ groves have been progressively
planted, with the oldest trees planted in 2004 and the most
recent planting occurring in 2021.

USA olive groves

* USA olive growing operations totalling over 149,000 trees planted
on 305 hectares of long-term leased and freehold properties.
Cobram Estate Olives planted its first olive grove in the USA in
2015 with subsequent plantings in 2019 and 2021. The Company
has secured an additional 182 hectares of land in the USA suitable
for planting which it is planning to develop in 2022.

Olive harvesters

e 26 olive harvesters in Australia, including 23 purpose-built
Colossus® mechanical over-the-row harvesters and two
Optimus® Il mechanical over-the-row harvesters developed
in conjunction with Magtec Argentina.

Australian olive mills

* Two olive mills for processing olives and extracting olive oil,
located on-site at the Company’s Boundary Bend and Boort groves,
with combined processing capacity of 104 tonnes of olive fruit
per hour and on-site olive oil storage totalling 6.5 million litres.

Australian olive tree nursery

* The Modern Olives® olive tree nursery. A large scale, specialist olive
nursery supplying olive trees to commercial growers, wholesalers,
retail nurseries and national chain stores. The nursery is the
largest of its kind in Australia and maintains a collection of over
20 olive varieties.



USA olive mill

An olive mill in Woodland, California, with milling capacity of
40 tonnes of olive fruit per hour. The Company’s Woodland
olive mill Is also located on the same site as the Company’s
bottling and warehouse operations and head office.

Australian olive oil storage, bottling, and warehousing facility

A nine-hectare industrial facility at Lara near Geelong which serves
as the Company’s head office and includes nursery operations,
bottling operations, laboratory services, nine million litres of olive
oil storage and warehouses covering approximately 20,000m?2.
This includes Australia’s largest olive oil filling and packaging
operation, capable of producing up to 14,400 bottles per hour.

USA olive oil storage, bottling, warehousing, and nursery facility

A 3.6-hectare industrial property in Woodland, California USA,
which serves as the Company’s USA head office and includes
nursery grow-out operations, bottling operations, 2.9 million litres
of olive oil storage and warehouses covering approximately 5,000m?.
The site’s bottling line is capable of filling approximately 3,500
per hour, both branded and Private Label.

Olive oil Laboratories (Australia and USA)

The Modern Olives® laboratory, one of the world’s leading olive
R&D and testing laboratories with operations in Lara (Australia)
and Woodland (USA). Modern Olives® supplies technical laboratory
and advisory services across all aspects of the olive industry
relating to olive oil testing and taste panel, technical advice, R&D,
and applied research. Modern Olives® laboratory has twice been
recognised by AOCS as the world’s most accurate, and is accredited
by AOCS, NATA/ISO and TGA.

Undeveloped freehold land suitable for olives

5,423 hectares of freehold land near Gol Gol (near Mildura) in New South Wales with the potential to plant
approximately 3,000 hectares of olive trees. The Company has completed due diligence and views this property
as an ideal location to expand its Australian grove operations at the appropriate time.

1,500 hectares of freehold land in the province of San Juan, Argentina. The land is ideally suited to olive growing
with significant reserves of water. The Company has no immediate intentions of developing this property.

Cobram Estate Olives Limited
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Growth Strategy

The Company’s four core growth opportunities, outlined below, are well developed, and provide a strong pipeline for future
growth in both the medium and long-term.

Increasing supply from our Australian olive groves through
new plantings and efficiency gains

39% of the Company’s total Australian plantings are not fully mature
and are not yet producing mature yields including 16% of total Australian
plantings yet to produce a harvested crop.

Growing our vertically integrated business in the USA

CBO is encouraged by the immense opportunity in the USA to replicate its
Australian business in the medium to long term. The Company’s key focus
is increasing the supply pipeline of Californian produced olive oil to drive
packaged goods sales at retail.

Growing branded sales and improving the Net Price per litre
for our extra virgin olive oil

Continued premiumisation and differentiation of the Company’s
brands globally whilst never compromising consumer trust and/or
value proposition.

Value-adding our olive oil by-products

Monetising the substantial investment that has already occurred in
the Company's Wellness division and its Wellgrove® brand.




Directors’ Report

The Directors present their report together with the financial
report of Cobram Estate Olives and controlled entities for
the year ended 30 June 2021 and auditors report thereon.
To comply with the provisions of the Corporations Act 2001,
the Directors’ Report is as follows:

Directors’ names

The names of the Directors of Cobram Estate Olives in office
at any time during or since the end of the year are:

Rob McGavin (Non-Executive Chair)

Paul Riordan

Tim Jonas

Craig Ball

Joanna McMillan (appointed 21 May 2021)
Jonathan West

Sam Beaton

Leandro Ravetti

Timothy Smith (resigned 18 March 2021)
Matthew Bailey (resigned 4 May 2021)
Alan Hilburg (resigned 7 December 2020)

The Directors have been in office since the start of the
financial year to the date of this report, unless otherwise
specified.

Company Secretary
Sam Beaton (resigned 27 May 2021)
Russell Dmytrenko (appointed 28 May 2021)

Results

The profit of the consolidated entity for the year after
providing for income tax amounted to $32.6 million (2020:
$32.7 million loss). For detailed comments in relation to the
result of the consolidated entity during the financial year,
please refer to the Chair and Joint CEOs’ Report.

Review of operations

For detailed comments in relation to a review of operations
of the consolidated entity during the financial year and the
results of those operations, please refer to the Chair and
Joint CEOs’ Report.

Significant changes in state of affairs

There are no significant changes in the state of affairs
of the consolidated entity during the financial year.

Cobram Estate Olives Limited

Principal activities

The principal activities of the consolidated entity during the
year were the production and marketing of olive oil and olive
related products in Australia and the USA.

After balance sheet events

Cobram Estate Olives listed on the Australian Securities
Exchange on 11 August 2021. Otherwise, there are no
matters or circumstances that have arisen since the end of
the financial year which significantly affected or may
significantly affect the operations of the consolidated entity,
the results of those operations, or the state of affairs of the
consolidated entity in future financial years.

Likely developments

There are no significant likely developments. For more
information, please refer to the Chair and Joint CEOs’ Report.

Environmental regulation

The consolidated entity’s operations are subject to
environmental regulations under the laws of the
Commonwealth and of a State or Territory.

The Australian entities are subject to regulations
stipulated by the Environmental Protection Authority (EPA),
Department of Sustainability and Environment concerning
native vegetation and the Lower Murray Water Council
for irrigation and drainage. The US entities are subject to
regulations stipulated by the US Environmental Protection
Agency and the Department of Toxic Substances Control
for discharge of waste of chemicals.

The Directors are not aware of any material breaches
of environmental laws and regulations.

Dividends paid, recommended, and declared

During the 30 June 2021 financial year, no dividends were
declared or paid.

The Company intends to pay a 3.3 cent per share dividend
in November/December 2021. The Company is likely to offer
shareholders a Dividend Reinvestment Plan (DRP). Further
details of this dividend and the DRP will be announced at
the Company’s Annual General Meeting on

29 October 2021.

No dividends were declared or paid during the year ended
30 June 2020.
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Information on Directors

Rob McGavin

(appointed 6 July 2005)

Chair, Non-Executive Director
Co-Founder

Paul Riordan
(appointed 6 July 2005)
Non-Executive Director
Co-Founder

Tim Jonas
(appointed 24 September 2005)
Non-Executive Director

Craig Ball
(appointed 24 September 2005)
Non-Executive Director

Joanna McMillan
(appointed May 2021)
Non-Executive Director
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Rob is a co-founder of Cobram Estate Olives and has extensive experience in the
agribusiness sector. He is directly involved in a grazing operation in Western Queensland,
and a cropping and grazing operation in Southwest Victoria Rob is a board member and
Chairman-elect of Marcus Oldham Agricultural College and is also a member of the
Marcus Oldham College Foundation.

Rob is the Non-Executive Chair of Cobram Estate Olives and a member of the Audit and
Risk Committee. Rob was the Executive Chair and Chief Executive Officer of the
Company until 20 April 2021.

Paul Riordan has extensive experience in the olive industry having worked in the industry
since 1996 and is a co-founder of Cobram Estate Olives. Paul was a Non-Executive
Director of Select Harvests Limited from October 2012 until June 2018 when he moved
to the USA.

Paul is a Non-Executive Director of Cobram Estate Olives and is currently based in the USA.

Tim is a former Managing Partner and National Chairman of Pitcher Partners,

a national association of independent accounting firms across Adelaide, Brisbane,
Melbourne, Newcastle, Perth, and Sydney. His qualifications include a Master of
Business Administration (University of Melbourne), Bachelor of Commerce (University of
Melbourne) and Fellow of the Institute of Chartered Accountants in Australia. Tim holds
several directorships and provides business advice to a wide range of businesses
particularly in the agribusiness sector. Tim is currently the Chairman of Yarra Valley
Caviar Pty Ltd (fish farms and caviar production); Chairman of Daniel Roberson Pty Ltd
(property holdings); and Director and Treasurer of Australian Stockman’s Hall of Fame
and Heritage Centre Ltd (Longreach, Queensland). Tim was formerly a Director of Silvan
Australia Pty Ltd, and a Director and Treasurer of Essendon AFL Football Club Ltd.

Tim has been involved with Cobram Estate Olives since its inception and was appointed
as a Non-Executive Director in 2005. He currently chairs the Audit and Risk Committee
and is a member of the Remuneration and Nomination Committee.

Craig is an Executive Director of financial services firm Taylor Collison and is responsible
for corporate finance in equity capital markets. He became a director of Taylor Collison in
1992 and has extensive experience in the Australian equity capital markets. Craig holds
a Bachelor of Economics degree from the University of Adelaide. He worked for a decade
with Chartered Accounting firms before joining the stockbroking industry in 1987.

Craig has been involved with Cobram Estate Olives since 1998, assisting with its
formation and development, and was appointed as a Non-Executive Director in 2005.
Craig is a member of the Audit and Risk Committee and chairs the Remuneration and
Nomination Committee.

Scottish born and raised, Joanna McMillan has spent the last 22 years living in Australia
where she is one of the country’s favourite and most trusted health and wellbeing experts.
She is a PhD qualified nutrition scientist, Accredited Practising Dietitian, Adjunct Senior
Research Fellow with La Trobe University, guest lecturer at The University of Sydney and
Fellow of the Australasian Society of Lifestyle Medicine. A regular on television, Joanna
has presented on the Today Show for over 15 years, is a host on ABC’s science show
Catalyst, and is a regular on radio and in print media. Joanna is a TEDx and international
keynote speaker and has authored eight books including her latest The Feel-Good Family
Food Plan and her first Audible Original, Gutfull, What to Eat for a Happy Gut.

Joanna has provided consultancy services from time to time to Cobram Estate Olives
since 2015 and the Australian olive industry since 2013. Joanna has been a member
of the Company’s scientific committee since 2018 and was appointed Non-Executive
Director in May 2021.



Jonathan West
(appointed 24 October 2008)
Non-Executive Director

Sam Beaton
(appointed 15 January 2015)

Joint-Chief Executive Officer
(Finance and Commercial)
and Executive Director

Leandro Ravetti
(appointed 6 July 2005)

Joint-Chief Executive Officer
(Technical and Production)
and Executive Director

Timothy Smith
(resigned 18 March 2021)

Innovation and Value Add Director

Matthew Bailey
(resigned 4 May 2021)
Non-Executive Director

Alan Hilburg

(resigned 7 December 2020)
Non-Executive Director

Cobram Estate Olives Limited

Professor Jonathan West founded the Australian Innovation Research Centre. Prior to
that role, Professor West spent 18 years at Harvard University, where he was Associate
Professor in the Graduate School of Business Administration. He gained his Doctoral
and Master’s degrees in Economics at Harvard University, following a Bachelor of Arts
majoring in economics and the history and philosophy of science at the University of
Sydney, and more recently a PhD in Ancient Greek Philology. Jonathan has served as
consultant to, and a Board member of, major corporations around the world and as an
adviser to several governments, particularly in the fields of agribusiness, innovation
policy, and economic development. He currently serves as Chairman of ASX-listed
Hexima Limited, a medical biotechnology company; Chairman of the ASX-listed Gowing
Brothers Investment Fund; Board member of Hydralyte, a dehydration-therapy provider;
and Board member of the Three Valleys Food Company Pty Ltd in Tasmania.

Jonathan was appointed as a Non-Executive Director of Cobram Estate Olives in 2008 and is a
member of the Remuneration and Nomination Committee and the Audit and Risk Committee.

Sam joined the Company in August 2009. Sam has over 21 years’ experience in
commercial, corporate and finance roles. Sam began his career with KPMG, where he
qualified as a Chartered Accountant and since then has held senior management roles.
Sam has wide experience in financial modelling and analysis, management of corporate
debt, capital raisings, business planning and execution and strategy. Sam has a Bachelor
of Commerce (Accounting and Finance) and a Bachelor of Science (Industrial Organic
Chemistry) from the University of Melbourne.

Sam was appointed Joint CEO (Finance and Commercial) of the Cobram Estate Olives on
20 April 2021 and formerly held the role of Chief Financial Officer, Company Secretary
and Chief Operating Officer.

Leandro Ravetti graduated as an Agricultural Engineer in Argentina and worked for the
National Institute of Agricultural Technology in olive production research from 1995 until
he moved to Australia in 2001 to join Cobram Estate Olives. Leandro has studied and
worked as an invited researcher at the Olive Growing Research Institute of Perugia, Italy
and at different Governmental Olive Institutes in Andalusia, Spain where he completed
a postgraduate degree on olive growing and olive oil processing.

Leandro was appointed Executive Director of Cobram Estate Olives in 2005. As part
of his role, Leandro has overseen all technical aspects of production, developing the
Oliv.iQ® growing system. Leandro was an alternate director of the Australian Olive
Association between 2009 and 2012 and was the drafting leader for the new Australian
Standard for Olive Oil (AS 5264-2011). Leandro has also received a meritorious lifetime
award from the Australian Olive Association for his outstanding contribution to the
Australian olive industry and he was also the recipient of an award in the Master Milling/
Chemical Engineering Category in the inaugural “Health & Food, Extra Virgin Olive Oil
Awards” announced in Spain in 2017.

Leandro was appointed Joint-CEO (Technical and Production) of Cobram Estate Olives
on 20 April 2021 and formerly held the role of Technical Director.

Timothy joined Cobram Estate Olives early in 2004 to head up the Company’s sales and
marketing activities and was appointed Executive Director in 2009. Tim resigned from
the board on 18 March 2021 , however, remains working for Cobram Estate Olives (as a
contractor from 1 September) to support investor relations and communications.

Matthew joined Cobram Estate Olives as a Non-Executive Director in 2014. He was the
founding partner and Managing Director of Junior, an advertising agency located in
Brisbane and Sydney. He is also a director of DHD Surfboards and Harajuku Gyoza.
Matthew resigned from the board on 4 May 2021.

Alan is President/CEO of Hilburg Associates, a global consulting firm established 34 years
ago. Alan regularly serves as a senior advisor to Fortune 500 brands and leadership teams.
Alan resigned from the board on 7 December 2020.
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Company Secretary details

Russell Dmytrenko Russell joined Cobram Estate Olives in January 2021. Russell has over 18 years’

(appointed 18 January 2021) experience in finance, controllership and accounting. Prior to joining Cobram Estate

Chief Financial Officer Olives, Russell spent 15 years with General Motors and GM Holden in a variety of
Senior Finance roles including Holden CFO, Controller — ANZ & ASEAN, Regional

(Australian operations)

and Company Secretary

(appointed 28 May 2021) Russell is the Chief Financial Officer of the Company’s Australian operations and
Company Secretary of Cobram Estate Olives.

Internal Control Manager GMAP and MENA, and Holden Corporate Controller.

Meetings of Directors

Number Number Number
eligible to Number eligible to Number eligible to Number
attend attended attend attended attend attended
Rob McGavin 14 14 4 4 - -
Paul Riordan 14 13 — — - -
Leandro Ravetti 14 14 — — - -
Tim Jonas 14 14 4 4 4 4
Craig Ball 14 14 4 4 4 4
Jonathan West 14 14 1 1 4 4
Timothy Smith 9 9 — - - -
Matthew Bailey 12 9 - — - -
Alan Hilburg 5 4 — — - -
Sam Beaton 14 14 - — - -
Joanna McMillan 2 2 — - - -

The Board’s view on independence
The Board comprises six Non-Executive Directors and two executive Directors.

The Board considers a Director to be independent where he or she is not a member of Management and is free of any

business or other relationship that could materially interfere with, or could reasonably be perceived to materially interfere with,
the exercise of their unfettered and independent judgement. The Board will consider the materiality of any given relationship
on a case-by-case basis and has adopted materiality guidelines to assist in this regard. The Board reviews the independence of
each Director in light of interests disclosed to the Board.

The Board considers that each of Tim Jonas, Craig Ball, Joanna McMillan, and Jonathan West are free from any business or any
other relationship that could materially interfere with, or reasonably be perceived to interfere with, the exercise of the Director’s
unfettered and independent judgement and is able to fulfil the role of independent Director for the purposes of the ASX Recommendations.

Rob McGavin, Paul Riordan, Sam Beaton, and Leandro Ravetti are currently considered by the Board not to be independent.
Sam Beaton and Leandro Ravetti are currently the Joint-CEOs of the Company. Rob McGavin is not considered by the Board to
be independent having regard to Mr. McGavin being a co-founder of the Company, his position as CEO of the Company until
20 April 2021, and that he is and will continue to be a significant shareholder. Paul Riordan is not considered by the Board to be
independent having regard to Mr Riordan being a co-founder of the Company and his recent position as an Executive Director of the
Company. CBO is satisfied that non-compliance with ASX Recommendations 2.4 and 2.5 will not be detrimental to the Company.

Options

16,500,000 options over unissued ordinary shares in the consolidated entity were granted during the financial year ended
30 June 2021 (2020: 430,002 post share-split equivalent).

During the year 18,600,000 options were exercised. Since year end no options have been granted. The consolidated entity
has 20,451,534 options on issue as at 30 June 2021.
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Remuneration report (Audited)

This remuneration report, which forms part of the Directors’ Report, sets out information about the remuneration of
Cobram Estate Olives’ Directors and its senior management for the financial year ended 30 June 2021.

Director and senior management details

The following persons acted as Executive Directors of the consolidated entity during or since the end of the financial year.
The named persons held their current position for the whole or part of the financial year and since the end of the financial year
unless otherwise specified:

Executive Directors

Rob McGavin

Paul Riordan

Leandro Ravetti

Sam Beaton

Timothy Smith

Position

Executive Chair; appointed Non-Executive Chair on 20 April 2021, and a member of the
Audit and Risk Committee.

Executive Director; appointed Non-Executive Director on 1 July 2021.

Technical Director; appointed Joint-Chief Executive Officer (Technical and Production) on
20 April 2021.

Chief Financial Officer and Chief Operating Officer; appointed Joint-Chief Executive Officer
(Finance and Commercial) on 20 April 2021.

Executive Director (Innovation and Value-Adding); resigned from the board on 18 March 2021.

In addition, the following persons acted as Non-Executive Directors of the consolidated entity during the financial year and
since the end of the financial year, except as noted:

Non-Executive
Directors

Craig Ball

Tim Jonas

Dr Joanna McMillan
(appointed
21 May 2021)

Professor
Jonathan West

Matthew Bailey
(resigned
4 May 2021)

Alan Hilburg
(resigned
7 December 2020)

Cobram Estate Olives Limited

Position

Member of the Audit and Risk Committee and Chair of the Remuneration and
Nomination Committee.

Chair of the Audit and Risk Committee and a member of the Remuneration and
Nomination Committee.

Member of the Scientific Committee.

Member of the Remuneration and Nomination Committee and a member of the
Audit and Risk Committee.
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Remuneration policy

To meet our objectives the consolidated entity must attract,
motivate, and retain highly skilled directors and executives.
To achieve this, the consolidated entity considers the
following principles in its remuneration framework:

¢ Provide competitive rewards to attract high calibre
directors and senior managers.

e Align executive rewards to shareholder value and
provide incentives to key management personnel to
remain in the consolidated entity for the longer term.

Remuneration and Nomination Committee

The Remuneration and Nomination Committee will assist
the board with fulfilling its responsibilities to shareholders
and other stakeholders to ensure that the Company:

* has coherent and appropriate remuneration policies and
practices which enable Cobram Estate Olives to attract
and retain directors and executives who will create value
for shareholders;

e fairly and responsibly remunerates directors and
executives having regard to the Company’s performance,
the performance of the executives and the general
market environment;

* has policies to evaluate the performance and
composition of the board, individual directors, and
executives on (at least) an annual basis with a view
to ensuring that the Company board has an effective
composition, size and diversity, expertise,
and commitment to adequately discharge its
responsibilities and duties;

¢ has adequate succession plans in place (including
for the recruitment or appointment of directors and
management); and

¢ has policies and procedures that are effective to attract,
motivate and retain appropriately skilled and diverse
people that meet the Company’s needs and that are
consistent with the Company’s strategic goals and
human resource objectives.

From the date of listing (11 August 2021), the Company
has complied with the recommendations set by the
ASX Corporate Governance Council in relation to the
composition and operation of the Remuneration and
Nomination Committee.

The Remuneration and Nomination Committee is chaired
by Craig Ball and comprises of Craig Ball, Jonathan West,
and Tim Jonas.

Executive Directors and key management personnel

The Remuneration and Nomination Committee of the
Board of Directors is responsible for determining and
reviewing compensation arrangements for the Directors
and senior management.
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The senior executive remuneration policy is intended to

be consistent with ‘best practice’ corporate governance
guidelines. Broadly, the policy is intended to ensure that
total compensation (that is the sum of fixed and variable
remuneration) for each executive is fair, reasonable and

market competitive.

Generally, senior executives are offered market competitive
base salaries (including benefits). Any adjustments are
based on promotion or significant role responsibility
changes, pay relative to market and relative performance
in the role and executive remuneration is, where possible,
aligned with the interests of shareholders.

Typically, for each financial year, performance incentive
payments include:

e consideration of the consolidated entity’s performance,

e consideration of specific divisional financial targets
and goals, and

e adiscretionary component for each senior executive
based on their performance.

Annual performance reviews are completed for all
employees including executives.

Non-Executive Directors

Under the Constitution, in a general meeting the Company
may determine the maximum aggregate remuneration to be
provided to or for the benefit of the Non-Executive Directors
as remuneration for their services as a Director. Further,
under the ASX Listing Rules, the total amount of fees paid to
the Non-Executive Directors (subject to certain exceptions)
must not exceed in aggregate in any financial year the amount
fixed by the Company’s members in that general meeting.

Currently, the maximum aggregate amount or value of
Non-Executive Directors’ remuneration for the purposes of
the ASX Listing Rules and the Constitution is $300,000 per
annum, all of which is currently utilised. This amount excludes,
among other things, amounts payable to any executive
Director under any executive services agreement with the
group or any special remuneration which the Board may grant
to the Directors for special exertions or additional services
performed by a Director for or at the request of the Company.

Each Non-Executive Director of the Company (except for
Paul Riordan) currently receives a base fee of $60,000 per
annum. Rob McGavin currently receives an additional fee
of $140,000 per annum which the Board has approved as
special remuneration for additional services performed by
Rob for the Company (including in his role as Chair).
Similarly, Paul Riordan, who is based in the USA, currently
receives a fee of US$260,358 per annum through to

31 December 2021 which the Board has approved as special
remuneration for additional services performed for the Company.

Directors do not currently receive any additional fees for
chairing or being a member of a Board committee.

All Directors’ fees include superannuation payments
required by law to be made.



Key terms of employment contracts

Directors and senior managers are employed under our standard employee contract and adhere to our standard terms

and conditions. There are no Directors or senior managers with any special terms or conditions.

Relationship between the remuneration policy and consolidated entity performance

The overall level of executive reward considers the performance of the consolidated entity over a number of years,
with a greater emphasis given to the current year. Meeting strategic objectives is also considered.

Revenue and other income 207,152 131,765 151,740 113,128 139,549
Net (loss)/profit before tax 49,390 (40,230) 16,648 (13,132) 20,968
Net (loss)/profit after tax 32,647 (32,700) 8,759 (13,276) 12,834
Net Assets 190,612 146,090 179,765 161,049 154,227
Shares on issue (at end of year) 387,372,594* 61,462,099 61,062,099 60,583,729 57,142,125
Net assets per Share ($) 0.49 2.38 2.94 2.66 2.70

12 cents 12 cents 10 cents
Dividends per Share Nil Nil (Unfranked) (Unfranked) (Unfranked)

*0n 24 June 2021 the Shareholders passed a resolution to split each share on issue at that date into six (6) shares. At this time there were 64,562,099 shares
on issue that were split in 387,372,594 shares.

Prior to 11 August 2021, the Company was an unlisted public Company with limited share liquidity. As such, prior to 11 August 2021,

it was not meaningful to consider share price or market capitalisation data.

The Company listed on the ASX on 11 August 2021. Accordingly, market capitalisation will be reported in future periods.

Remuneration of Directors and senior management

Salary Non- Super- Options
& Fees Bonus monetary annuation & rights Total
$ $ $ $ $ $

Tim Jonas 60,000 - — — 60,000
Craig Ball 60,000 - - - 60,000
Jonathan West 60,000 - — - 60,000
Rob McGavin 309,935 - 21,694 — 331,629
Paul Riordan 340,694 200,000 5,424 - 546,118
Leandro Ravetti 449,423 - 21,694 66,341 537,458
Timothy Smith 348,000 - 21,694 18,280 387,974
Matthew Bailey 60,000 - — — 60,000
Sam Beaton 449,423 - 21,694 44,404 515,521
Alan Hilburg 15,017 - - - 15,017
Joanna McMillan 6,740 - — — 6,740

2,159,232 200,000 92,200 129,025 2,580,457

Cobram Estate Olives Limited
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Remuneration of Directors and senior management continued

Salary Non- Super- Options
& Fees Bonus monetary annuation & rights Total
$ $ $ $ $ $

Tim Jonas 60,000 — - — 60,000
Craig Ball 60,000 — - — 60,000
Jonathan West - — - 60,000 60,000
Rob McGavin 309,935 - 21,003 - 330,938
Paul Riordan 391,472 - 1,352 - 392,824
Leandro Ravetti 425,000 — 19,411 58,658 503,069
Timothy Smith 330,000 - 21,003 18,331 369,334
Matthew Bailey 60,000 — — - 60,000
Sam Beaton 425,000 — 19,411 36,661 481,072
Alan Hilburg 35,974 - - - 35,974

2,097,381 - 82,180 173,650 2,353,211

No Director or senior management person appointed during the period received a payment as part of his or her consideration
for agreeing to hold the position.

Shareholdings of Directors and executives

Tim Jonas

Craig Ball
Jonathan West
Joanna McMillan
Rob McGavin
Paul Riordan
Leandro Ravetti
Timothy Smith
Matthew Bailey

Sam Beaton

5,624,988
3,765,198
5,472,000
72,044,376
18,654,708
748,584
1,225,050
2,025,498
2,524,050

9,600,000
3,000,000

6,000,000

86,028

31,860

5,624,988
3,851,226
5,472,000
31,860
72,044,376
18,654,708
10,348,584
4,225,050
2,025,498
8,524,050
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Shareholdings of Directors and executives continued

Tim Jonas 5,624,988 - - - 5,624,988
Craig Ball 3,765,198 - - - 3,765,198
Jonathan West 5,472,000 — — - 5,472,000
Rob McGavin 72,044,376 - - - 72,044,376
Paul Riordan 18,654,708 — — — 18,654,708
Leandro Ravetti 748,584 — — — 748,584
Timothy Smith 1,225,050 - - - 1,225,050
Matthew Bailey 2,025,498 - - - 2,025,498
Alan Hilburg — — — - —
Sam Beaton 2,524,050 — — - 2,524,050

The above table has been updated to reflect the share split of 6:1 as if it had been effective from 1 July 2019.

Loans to Directors and executives

The Company provided unsecured loans to each of Sam Beaton and Leandro Ravetti (the Joint-Chief Executive Officers of the
Company) on 1 April 2021 and to Timothy Smith (a former Executive Director of the Company) on 17 May 2021. Each Related
Party Loan was provided to enable the borrower under the relevant Related Party Loan to exercise options held by them
through the employee share option plan. Subsequent to year-end the loan amount has been repaid in full for Timothy Smith.

The particulars of each Related Party Loan are set out in the table below.

Borrower Loan amount Drawdown date Maturity date
Sam Beaton $4 million 1 April 2021 1 April 2024
Leandro Ravetti $6.4 million 1 April 2021 1 April 2024
Timothy Smith $2 million 17 May 2021 17 May 2022

The interest rate utilised is as per the published Division 7A Benchmark interest rate for each year to 30 June. At the date of
drawdown through to 30 June 2021 was 4.52% for each party.

Employee share option plan (ESOP)

Historically, equity incentives for Management and employees have been granted in the form of options under the Company’s
ESOP which the Company considers to have been fit for purpose while the Company has been an unlisted public company.
Eligibility for the plan and exercise price for options issued under the plan are determined at the discretion of the Board.

Each employee option converts into one ordinary share of Cobram Estate Olives on exercise. No amounts are paid or payable
by the recipient on receipt of the option. The options carry neither rights to dividends nor voting rights. Options may be
exercised at any time from the date of vesting to the date of their expiry.

During the financial year, the consolidated entity granted 2,750,000 options (FY2020: 71,667) to Directors and senior
management of the consolidated entity, as part of their remuneration. Post the 24th of June 2021 share split, this is now
16,500,000 for FY2021 and 430,002 for FY2020.

3,100,000 options were exercised in the financial year ended 30 June 2021 (FY2020: 400,000). Post the 24th of June 2021
share split, this is now 18,600,000 for FY2021 and 2,400,000 for FY2020.

192,200 options lapsed during the year ended 30 June 2021 (FY2020: 805,000). Post the 24th of June 2021 share split,
this is now 1,153,200 for FY2021 and 4,830,000 for FY2020.

Cobram Estate Olives Limited 41
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Employee share option summary

2021
10-Nov-14 * 10-Nov-24 $0.67 $0.55 18,600,000 - (18,600,000 - - -
27-Apr-17 01-Jul-24 01-Aug-24 $1.50 $1.33 600,000 - - - 600,000 -
01-May-17 b 01-Aug-24 $1.50 $1.33 1,500,000 - - - 1,500,000 558,000
15-Dec-17 16-Dec-17 15-Dec-20 $1.33 $1.33 493,200 - - (493,200) - -
19-Sep-18 19-Aug-23 19-Sep-23 $1.50 $1.42 960,000 - - (180,000) 780,000 -
15-Dec-18 16-Dec-18 15-Dec-21 $1.42 $1.42 461,532 - - - 461,532 461,532
22-Mar-19 16-Feb-26 22-Mar-26 $1.50 $1.42 660,000 - - (480,000) 180,000 -
06-Dec-19 06-Dec-22 06-Jan-23 $1.50 $1.42 90,000 - - - 90,000 -
06-Dec-19 06-Dec-24 16-Jan-25 $1.50 $1.42 90,000 - - - 90,000 -
15-Dec-19 16-Dec-19 15-Dec-22 $1.42 $1.42 250,002 - - - 250,002 250,002
17-Apr-21 18-Mar-26 17-Apr-26 $1.50 $1.42 - 1,200,000 - - 1,200,000 -
17-Apr-21 18-Mar-28 17-Apr-28 $1.50 $1.42 - 15,300,000 - - 15,300,000 -
23,704,734 16,500,000 (18,600,0000 (1,153,200) 20,451,534 1,269,534
Weighted average exercise price: $0.84 $1.50 $0.67 $1.43 $1.50 $1.45
2020
01-May-
147 o 01-May-20 $0.42 $0.40 1,800,000 - - (1,800,000) - -
10-Nov-14 10-Nov-21 10-Nov-24 $0.67 $0.55 18,600,000 - - - 18,600,000 -
01-Feb-15** b 31-Mar-20 $0.63 $0.54 2,400,000 - (2,400,000 - - -
31-Jan-16 31-Jan-21 31-Mar-21 $0.63 $0.54 1,200,000 - - (1,200,000 - -
11-Jul-16 11-Jul-23 11-Jul-23 $0.71 $0.62 1,200,000 - - (1,200,000) - -
01-Dec-16 02-Dec-16 01-Dec-19 $1.25 $1.17 450,000 - - (450,000) - -
27-Apr-17 01-Jul-24 01-Aug-24 $1.50 $1.33 600,000 - - - 600,000 -
01-May-17 e 01-Aug-24 $1.50 $1.33 1,500,000 - - - 1,500,000 558,000
15-Dec-17 16-Dec-17 15-Dec-20 $1.33 $1.33 493,200 - - - 493,200 493,200
19-Sep-18 19-Aug-23 19-Sep-23 $1.50 $1.42 1,140,000 - - (180,000) 960,000 -
15-Dec-18 16-Dec-18 15-Dec-21 $1.42 $1.42 461,532 - - - 461,532 461,532
22-Mar-19 16-Feb-26 22-Mar-26 $1.50 $1.42 660,000 - - - 660,000 -
06-Dec-19 06-Dec-22 06-Jan-23 $1.50 $1.42 - 90,000 - - 90,000 -
06-Dec-19 06-Dec-24 16-Jan-25 $1.50 $1.42 - 90,000 - - 90,000 -
15-Dec-19 16-Dec-19 15-Dec-22 $1.42 $1.42 - 250,002 - - 250,002 250,002
30,504,732 430,002  (2,400,000) (4,830,000) 23,704,734 1,762,734
Weighted average exercise price: $0.79 $1.45 $0.63 $0.66 $0.84 $1.42

*  The vesting date was 10/11/21, brought forward to 10/04/21

** The agreement relating to these options was not formally signed until 23 October 2015. However, the price and terms of the options were agreed between
parties on 1 February 2015.

*** The option vests over the life of the option and has several vesting dates.
****The agreement relating to these options was not formally signed until 1 May 2014. However, the price and terms of the options were agreed between the parties
on 29 March 2014.
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The Company does not intend to issue any further securities
under the historical ESOP. The Company intends to issue
any incentive securities in the Company in future under the
Company’s recently established ASX-compliant long-term
incentive plan (LTIP).

The LTIP was established to support the Company’s policy
of issuing incentive securities to assist in the motivation,
retention, and reward of eligible employees. The LTIP is
designed to align the interests of employees with the
interests of shareholders by providing an opportunity for
employees to receive an equity interest in the Company.
The LTIP also provides flexibility for the Company to grant
options to acquire shares and/or rights to acquire shares
as incentives, subject to the terms of individual offers.

The LTIP was approved by the board on 7 June 2021.

Indemnification of officers

During or since the end of the financial year, the
consolidated entity has given indemnity or entered into
an agreement to indemnify, or paid insurance premiums
for Directors’ and officers’ liability cover.

Further disclosure of the premium required under section
300(9) of the Corporations Act 2001 is prohibited under the
terms of the insurance contract.

Indemnification of auditors

No indemnities have been given or insurance premiums
paid, during or since the end of the year, for any auditors
of the consolidated entity.

Auditor’s independence declaration

A copy of the auditor’s declaration under section 307C of
the Corporations Act 2001 in relation to the audit for the
financial year is provided with this report on page 44.

Provision of non-audit services

Details of amounts paid or payable to the auditor for
non-audit services provided during the year by the auditor
are outlined in note 6 to the financial statements.

The Directors are satisfied that the provision of non-audit
services, during the year, by the auditor is compatible with
the general standard of independence for auditors imposed
by the Corporations Act.

Cobram Estate Olives Limited

The Directors are of the opinion that the services as disclosed
in note 6 to the financial statements do not compromise the
external auditor’s independence, based on advice received

from the Audit Committee, for the following reasons:

¢ All non-audit services have been reviewed and approved
to ensure that they do not impact the integrity and
objectivity of the auditor; and

* None of the services undermine the general principles
relating to auditor independence as set out in APES 110
Code of Ethics for Professional Accountants issued by
the Accounting Professional & Ethical Standards Board,
including reviewing or auditing the auditor’s own work,
acting in a management or decision-making capacity
for the Company, acting as advocate for the Company
or jointly sharing economic risks and rewards.

Proceedings on behalf of the
consolidated entity

No person has applied for leave of Court to bring
proceedings on behalf of the consolidated entity or intervene
in any proceedings to which the consolidated entity is a
party for the purpose of taking responsibility on behalf of the
consolidated entity for all or any part of those proceedings.

Rounding of amounts

The consolidated entity is a Company of the kind referred
to in ASIC Corporations (Rounding in Financial/Directors’
Reports) Instrument 2016/191, dated 24 March 2016, and
in accordance with that Corporations Instrument amounts
in the Directors’ Report and the 